
Expert Tips on Strategic Marketing

This article is about harnessing the power of target marketing and building
marketing funnels in the context of event planning and marketing, as
presented by Melissa Forziat.

This topic is important due to the pivotal role target marketing and effective
communication plays in the success of any event or marketing initiative.

The benefit from engaging in these exercises is to gain a clearer
understanding of these two crucial strategies, enabling you to implement
them effectively.

Quote to remember from the Interview

"The more laser-focused you are, the more effective it'll probably be."

What You'll Learn From the Activity

The activities and questions will guide you in dissecting the process of
accurate target market identification, develop tailored communication
strategies for different parties, and in visualizing and constructing an
effective marketing funnel.



Activity
Take a moment and reflect on your current or future event. Who is your
target audience?

How can you better focus on this target market?

What are the defining characteristics of your target audience?

How can being laser-focused on your target market influence the success
of your event?

Write a communication strategy tailored to your identified target market.



Explain how different communication strategies are necessary for different
parties involved in your event.

Take an example from your event planning. What might a volunteer need to
hear versus a sponsor?

Define the term "marketing funnel" as you understood it from the article.

Identify how a marketing funnel could be beneficial in your event planning.



Sketch your own marketing funnel for your event or a theoretical event.

Fill in the blanks: "Creating a marketing funnel leads to better ___ and
____."

List three ways visualization can enhance your event planning.

True or False: Knowing your target market accurately is the second step to
effective event planning.

How can "Small Business Marketing on a Budget" by Melissa Forziat be
useful in your event planning journey?



Visit Melissa Forziat's official website and list three resources you find
beneficial to your event planning.

Describe one anecdote shared by Melissa during the interview that can be
applied to your event planning.

Explain how having clear knowledge of your target market can lead to a
more effective event.

How does understanding the needs of each party in event planning affect
the communication strategy?



In your own words, explain Melissa's quote: "The more laser-focused you
are, the more effective it'll probably be."

From the concepts discussed in this article, how do you foresee these
strategies influencing your future events?

What is the most valuable lesson you have taken away from this article?
Moving forward, how do you plan to implement these strategies in your
event planning and marketing?


