
How To Write Copy That Sells – With David L.
Deutsch

This article explores the insights from successful advertising guru, David L.
Deutsch, on the transformation of the copywriting industry in the digital age
and its impact on customer acquisition and profitability.

It is important because understanding these changes and strategies can
greatly help young copywriters and businesses to engage customers more
effectively, increase customer base and maximize profitability.

The benefit of these exercises is to apply the lessons learned from
Deutsch's experiences directly to your copywriting strategies, fostering a
deeper understanding and a practical approach to modern copywriting
techniques.

Quote to remember from the Interview

"The digital revolution has upended the old constructs of copywriting,
forcing us to rethink and restructure the way we communicate with our
potential customers." - David L. Deutsch

What You'll Learn From the Activity

Through the questions and activities, you'll learn how to harness the power
of digital transformation in copywriting and understand its profound impact
on customer acquisition. These activities will also help you to appreciate
the potential of direct mail and the importance of price in responding to
copy.



Activity
Briefly describe the transformation of copywriting in the digital age.

Why is copywriting a critical aspect of a company's customer acquisition
strategy today?

Quote Deutsch's viewpoint on how digital revolution has impacted
copywriting.

How does the digital age compel us to rethink our communication with
potential customers?

Reflect on the potential of direct mail in today's digital age.



Describe a scenario where direct mail can be used innovatively to boost
customer engagement.

According to Deutsch, what is the key to a successful direct mail strategy?

True or False: Price is insignificant to whether people respond to your copy
or not.

Explain the role of price on customer response and overall profit.
How can changing price points enhance customer engagement?

Enumerate three strategies recommended by Deutsch to optimize
copywriting in the digital age.



Reflect on how the Wall Street Journal letter might serve as an example of
successful sales letter.

What are the benefits of reading Direct Marketing books like "Breakthrough
Advertising" or "My Life in Advertising".

Write a short review for the Ray Edwards podcast and how it can help in
mastering the modern copywriting practices.

How can copywriting enhance the profitability of your business?

Enumerate ways in which digital transformation has changed the way we
engage with customers.



Name the other factors, apart from price, that affects the customer's
response to a sales pitch.

Design a direct mail strategy for a fictional company using Deutsch's tips.
In what ways do you think copywriting will further evolve in the future?

Reflect on one major takeaway from Deutsch's interview and its practical
application in your work.

Create a potential customer touch point optimization strategy using
Deutsch's approach.

Come up with a multiple-choice question styled copy for an innovative
product.



Fill in the blank: "Direct mail still holds potential in today's ___ age because
___".

Write a true or false question about the impact of price points on customer
response.

Complete the sentence: "In the context of modern copywriting, the
digitisation of marketing allows ______".

Devise a Cloze Test activity (a sentence with a missing word) that
encapsulates an important aspect of the article.

Why do you think Deutsch mystifies the importance of direct mail in the
digital age?

Elaborate on some of the key learnings from Deutsch's interview that can
be implemented in your business.



Reflect on the importance of implementing customer touch point
optimization in your business.

What new strategies or techniques, inspired by the interview, would you
plan to implement in your copywriting practices?

These questions will help reinforce your understanding of Deutsch's
insights and help apply them practically to your copywriting strategies.


