Over 7 figures and counting! How? Video
Marketing With Casey Zeman

This article presents an interview with Casey, an industry leader who
candidly shares her journey, insights, and strategies for personal growth,
navigating professional challenges, and effectively utilizing advertising
tactics for better conversion rates.

The importance of this article lies in its provision of multifaceted and
firsthand knowledge about personal growth, battling procrastination, and
evolving advertising techniques.

Working through these exercises will help hone your decision-making skills,
keep your focus on the bigger picture and, understand and adapt with
changing trends in advertising thereby, leading to more conversions.

Quote to remember from the Interview

"If you create consistency in your marketing, people eventually come
around and buy." — Casey

What You'll Learn From the Activity

The proposed activities and questions will help readers analyze and
internalize Casey's experiences and insights. By engaging with these
activities, readers can better understand how to leverage their intuition,
overcome procrastination, and apply evolving advertising strategies to
achieve improved conversion rates.



Activity
Jot down two challenging decisions that you made recently. Reflect on how
your intuition influenced these decisions.

Name two industry leaders you admire. What can you learn from their
mistakes?

On a scale of 1-10, rate your self-confidence level. What steps can you
take to improve it?

List three tasks or projects where you have been procrastinating. What is
holding you back?



Identify one major goal for each of the tasks listed above.

Draw a roadmap towards your goal using small, achievable steps.
Reflect on Casey's advice on always moving forward. What can you do
differently to avoid procrastination in your tasks?

Do you use Facebook advertising in your marketing strategy? How can you
improve your current Facebook ads?

Enlist recent advertising trends that you have noticed on social media
platforms.

Create a storyboard for a product presentation that focuses on quality and
consistency.



Engage in a cloze test activity: "In marketing, the shift from to signals an
evolution in the industry.”

After reflecting on Casey's insights, identify three factors that can
significantly contribute to higher conversion rates.

True or false: Consistency in marketing eventually leads to sales.

Choose a quote that resonates with you from the article. Explain why it
does in two to three sentences.

List three resources mentioned in the article. Which one would you explore
first and why?



Are there any questions left unanswered by the article that you would like
to get answers to?

Try to visualize yourself in a situation where you're struggling with
procrastination on a project. What practical steps from Casey's advice
would you apply?

In a situation where you need to create an advertising tactic for higher
conversion, what strategies from Casey's advice would you take into
account?

Reflect on how the insights from this article can be applied to your
professional and personal life.

Briefly explain how this activity has helped you understand the lessons
from the article.



Mention the most beneficial takeaway you learnt from the article.

After reading the article and completing the activity, do you feel more
equipped to deal with procrastination?

Will you be able to make better decisions with your newfound
understanding of how personal intuition can enhance growth?

Write down three things you will do differently in your next advertising
campaign based on Casey's insights.

Create a post-activity action plan based on your responses to these
questions. What will you strive to implement first?



How will you incorporate more consistency into your social media
marketing?

Reflect on whether you are focusing on the "bigger picture" in your projects.

Identify the advertising methods you are currently using. How do these
compare with the evolving advertising methods discussed in the article?

Evaluate how the lessons from the interview can be applied to other
advertising platforms besides Facebook.

Rate your satisfaction with your current conversion rates. How do you think
applying Casey's advice can improve these rates?







